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Gragg Delivers

Segmentation is KEY to the direct mail program’s success. Gragg
gathers your school’s enrollment data as well as student profile
information. We then segment the group into similar categories and
develop proprietary lists that mirror these categories for your school.
All direct mail pieces have a strong call to action and personalized
unique URL’s driving the leads to the phone, Internet or through
tradition mail response channels. By tracking all lead generation
avenues, Gragg can pinpoint the “hot zones” for an effective direct
mail campaign.

For more information call TODAY!
Contact Lisa Olmedo at 1.877.464.7244 x325 or lolmedo@graggadv.com

Visit us online at www.FlyWithGragg.com




