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Gragg Delivers

e Spot Time Management

@ Make Goods for Station

Inadequacies The best creative in the world won’t do any good unless it is placed
@ Weekly Analytics and where your target market can find it. Gragg has “school-experienced”
Reporting Media Buyers that negotiate optimal placement and spot times for an

effective recruitment marketing program. Gragg works to drive leads
to the school that will convert into starts, while negotiating rates that
keep the cost-per-start in line.

® Tear Sheet Analysis

For more information call TODAY!
Contact Lisa Olmedo at 1.877.464.7244 x325 or lolmedo@graggadv.com
Visit us online at www.FlyWithGragg.com




